

Advertising/Public Relations – AA Degree Plan

	Student Name:
ID#: 
	Faculty Advisor:
	Pathway Navigator:




	Semester 1 Courses: 
Fall

1. MGF*/STA*/MAC*

2. ENC 1101*

3. POS 2041

4. ECO 2013/ECO 2023


12 Total Hours
	Semester 2 Courses: Spring
1. MGF*/MAC*/STA*
2. ENC 1102*
3. AMH 2010
4. Elective




12 Total Hours
	Semester 3 Courses: Summer
1. Humanities 1
2. AMH 2020






6 Total Hours
	Semester 4 Courses: Fall
1. Biological Science
2. Humanities 3*
3. POS 2112
4. Elective



12 Total Hours
	Semester 5 Courses: Spring
1. SPC 1608
2. Physical Science
3. Elective
4. Elective



12 Total Hours
	Semester 6 Courses: Summer
1. Behavioral Science
2. Humanities 2*





6 Total Hours


☒ Flexible Placement
☐ Civic Literacy
☒ Foreign Language


Milestones


	External Credit: AP, IB, AICE, DSST, or Equivalent
	Notes

	
	Recommended Electives: MAR 2011, CGS 2069, DIG 2410, MAN 2160




Key: *Requires “C” or better  
Complete Career Coach Assessment


Narrow University Transfer Choices


Apply to University


Apply for GCSC Graduation


